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Abstract 

The main objective of this study was to investigate the contribution of cooperatives under wodera 

multi-purpose Cooperatives union with respect to input-output marketing service, credit services, 

employment creation and to identify constraints that face cooperatives not to achieve its 

objectives. Both qualitative and quantitative approaches were used to conduct the study. For this 

purpose four cooperative societies from the member of wodera Farmers’ Multipurpose 

Cooperative Union were selected purposively. From the four cooperative societies, 10% of their 

members, a total of 225 individuals were selected using simple random sampling technique. 

Sample member farmers have responded to a questionnaire with a focus on the themes 

mentioned above. From the discussions and analysis, it had been found out that, farmers were 

engaged in purchasing agricultural input from their cooperative, but cooperatives usually failed 

to meet the demand for inputs by members both in terms of quality and quantity.  The main types 

of agricultural inputs provided through cooperatives to member farmers were soil fertilizers and 

selected seeds; the majority of sample households buy items from cooperatives assuming buying 

items from cooperatives secure such advantages as relatively cheaper price, better quality, and 

correct measurement of items over buying items private businesses or shops, farmers  however 

were not getting all the agricultural inputs from their cooperative society on the right time and at 

the required quantity; cooperatives are not at encouraging level in their performance of input 

output marketing and households could not guarantee improvement in agricultural production 

for they were not getting all the agricultural inputs from cooperatives. Moreover, product market 

service of cooperatives was not encouraging because their demand for products to sale was not 

met through purchasing from members only, the share of total output supplied to cooperative 

market by members was low(1/4); the most important motivating factor that encourages a few 

farmers to sale their agricultural output to cooperatives was found to be trust  and dividend 

expectation. Cooperatives also face a wide array of constraints both internally and externally 

ranging from maladministration to market uncertainties; cooperatives  has been found hardly 

successful in creating direct and indirect job opportunity to  members; the day to-day activities 

of cooperatives was run by board of directors, volunteers, government body, Finally, 

recommendations were made in order to enhance the performance of cooperatives and for 

further research to look deep in to policy options to improve performance of cooperatives. 

 Key Words: North Showa, cooperatives, input market, product market, employment, Wodera Union. 
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CHAPTER ONE 

1. Introduction 

  Co-operation as a way of life has been and continues to be a tradition in finding the solution to 

the socio-economic problems of the people in Ethiopia. Examples of such cooperation can be 

found everywhere in the working of mutual aid institutions such as Equb, Eddir, Wonfel or Jigii, 

Senbete and many others. The traditional cooperation among the rural community was a ground 

to the flourishing of modern cooperation in  early  1960s,  realizing that  these  traditional 

institutions failed to meet the requirements of credit services and equipment needed for 

productive purposes in full (Zerihun, 1998). 

 In Ethiopia, the genesis of modern cooperatives was traced back to the 1960s with the 

promulgation of farm workers’ cooperative society decree no.  44/1960 of the imperial 

regime which paved the way for the establishment of cooperatives. The decree recognized 

cooperatives as vital actors for the overall development of the country (MoARD, 2007; 

Wegenei, 1989). Later on the proclamation was repeated by proclamation No.241/66 E.C. 

During the time of the emperor most of the cooperatives were agricultural type and much 

attention was given to them. Apart from this there were also handicraft cooperatives (FCC, 

2007). After Haileselassie regime during the Derg era the cooperative movement was started 

through peasant associations with the proclamation of March 25, 1967 E.C and also there were 

agricultural  services  cooperatives,  but  most  of  the  cooperatives  during  Derg  era  were 

organized forcefully without the voluntary willingness of the members, which violates the 

principles of “voluntary and open membership” of international cooperative Alliance (ICA) and 

also they violates the principles of “members democratic control.” Because at that time 

cooperatives were not democratically controlled by their members and they were not free 

from political interference (FCC, 2007). The activities of cooperatives during the Derg regime 

were completely different from those of Western-type cooperatives because they were based on 

Marxist principles.  The government claimed that the objective of cooperatives was “to bring 

an end to capitalist exploitation and to prevent the re-emergence of capitalism in agriculture” 

(Dessalegn, 1992). 

Cooperative activities under the Derg regime were paused in 1991.When the new mixed 

economic policy permitted peasants to choose whether they would work for cooperatives or 
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individually, most peasants decided to reallocate cooperative lands to individual holdings after 

the collapse of the Derg regime in 1991, during the confusion of the transitional period, some 

were looted and vandalized by local people for their assets (Dessalegn, 1992). In 1998, the 

activities of farmers’ cooperatives were formally revitalized by the Cooperative Societies   

Proclamation   No.   147/1998.   The   Proclamation   defines   cooperatives   as organizations 

“formed by individuals on voluntary basis,” and states that they “participate in the free market 

economic system.” This indicates  the different nature of the new cooperatives from the 

system of the previous regime. Proclamation No. 147/1998 outlines the layered organizational 

structure of the cooperatives which was not permitted by the previous regime. An organization 

can have four layers, i.e., primary cooperatives, unions, federations, and cooperative leagues, 

although only primary and union levels have been formed to date. Another unique feature of the 

proclamation is that it defines the ratio of dividends between a cooperative organization and its 

members. Article 33 of No. 147/1998 decides that the cooperative “society shall deduct 30% 

of the net profit” and “the remaining net profit shall be divided among members.” Therefore, 

the unions provide 70% of their net profit to the primary cooperatives and the primary 

cooperatives in turn provide 70% of their net profit, including the dividends from the union, to 

cooperative members (Dorsey & Tesfaye, 2005). 

 However, modern cooperatives which follow the values and principles of International 

Cooperative Alliance were established during the early ages of the current government. In recent  

government  the  cooperative  movement  expanded  under  the  proclamation  

No.147/98.G.C. And the movement was widely expanded with the aim of food self-sufficiency, 

improving the life standard of the people, to empower the poor people and also to promote the 

country economy. In addition government gives great attention to cooperatives for the 

Achievements of existing developments strategy ADLI. Agriculture, as elsewhere in the country, 

is the major occupation of people living in this study area. Almost all the rural households obtain 

their income from agriculture; the livelihood of the urban dwellers is also depending on 

agriculture either directly or indirectly.  The diversified nature of the climate of the study area is 

favorable   for   crop   as   well   as   livestock production. Subsistence type of crop-livestock 

mixed farming is a common practice and there is no as such specialization in production. This 

research has focused on the analyzing the role and challenges of Cooperatives in agricultural 
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input and output marketing through evaluating their performances, analyzing members’ 

participation and  Satisfaction of members by service delivery etc. 

1.1 Statement of the Problem 

   In Sub-Saharan countries, like Ethiopia, where the small-scale farming dominates the overall 

national economy, agricultural production and productivity is very poor. The entire agriculture 

of the country is characterized by limited improved input and primitive cultural practices, and 

depends on rain. The factors attributing for poor productivity are recurrent droughts, 

environmental degradation, and low technology for Agricultural production, poor infrastructure 

in quality and quantity, and backward agricultural practices. Considerable loss also occurs to the 

yield due to poor practices of post-harvest handling and limited use of appropriate post- harvest 

technologies (MoFED, 2005). According   to Dawit    (2005),    the    weak performance of the 

agricultural markets (both input and output markets) in Ethiopia has been described in various 

studies as a major barrier to growth in the agricultural sector and the overall economy. With an 

inefficient marketing system, the surplus resulting from increased production benefits neither 

the farmers nor the country (Eleni,   2004).   The   agricultural   markets   in Ethiopia are highly 

influenced starting from the production time. Most of the agricultural production is undertaken 

by small scale producers scattered all over the country, engaged in different agricultural 

enterprises without specialization, and with limited marketable surplus. Therefore, the scattered 

produce in small   quantity   needs   to   be   collected   and assembled, graded, and transported 

from one market to another. To avoid the usual marketing system which  is characterized with a 

long chain having many intermediaries, An  intervention  is  required  to shorten the marketing 

channel in order to reduce the  marketing  costs  incurred  at  each  level  of marketing channel 

so that the benefits will go to the  farmers. Thus, Cooperatives have great role to solve such kind 

of problems and to accelerate members benefit. Cooperatives are considered as an appropriate 

tool for societal development even though they are facing critical problems, which retain them 

from their positive role. These multifaceted problems make very difficult for the overall 

activities of the Cooperatives in general and the marketing input and output agricultural in 

particular. Beside the farmers are usually price takers due to the fact that they have poor 

marketing skill and limited bargaining power. Still now no studies have been made on the 

challenges and roles of cooperatives in agricultural input and output marketing in the study area.  
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Therefore, this study is proposed to assess the challenges and roles of cooperatives in 

agricultural input and output marketing to precisely trace what challenges they face and what 

roles cooperatives play to their members.  

1.2 Objective of the Study  

1.2.1 General Objective 

The general objective of the study is to assess challenges and roles Cooperatives in agricultural 

input and output marketing in the study area. 

1.2.2 Specific Objectives of the Study 

1.  To study the contribution of Cooperative to their members’ in agricultural input and output 

marketing activities in the study area. 

2. To examine challenges/problems that hinder the performance of cooperatives in their 

Agricultural input-output marketing activities.   

3.   To analyze the level of participation and satisfaction of members in their cooperatives in 

the agricultural input output marketing.   

4.  To give possible recommendations for the existing problems so as to improve the 

performance of input and output agricultural marketing through cooperatives. 

1.3 Research Questions 
 
With a view to enable and strengthen policy makers to comprehend for meaningful conclusions 

the research is designed to address the following questions  

1. What are the contributions made by cooperatives in Agricultural input output 

marketing? 

2. What are the main determinant factors that affect multi-purpose cooperatives performance? 

3.  How  do  members  and  nonmembers  perceive  the  role  of  multi-purpose  cooperatives  

in agricultural marketing Activities ? 

1.4 Significance of the Study 

The study on the role and challenges of cooperatives in Agricultural input and output marketing   

can   play a significant role in providing useful information regarding to agricultural input and 

output marketing and it will help also to address the needs and problems of the cooperative 

members to be benefited from their cooperative organizations and it also helps to the extension 
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workers to come up with some important ideas about agricultural input and output of marketing. 

In addition the result of the paper will help the union to take actions in order to reduce its 

problems and strength its quality. Lastly, the woreda cooperative promotion bureau may use 

the findings of the study to improve the services which are provided by the cooperatives.  

1.5 Scope and limitation of the study 
This study was conducted in one district, four multipurpose cooperatives, and four rural 

kebeles. Though the study i s  based on both primary and secondary resources of data, it has 

some   limitations.   Due   to   time, manpower and finance limitations it has not been possible 

to address all the members of the union. The secondary data to be compiled from different 

records, and reports maintained by the cooperative promotion office, agriculture and   rural 

development office reliability is under question. As the study was based on a limited sample 

size, the result may not show the role of the general cooperatives that are member of the union. 

1.6 Organization of the Thesis 

The papers have five major chapters. Chapter one presents the background, statement of the 

problems, objectives of the study, significance of the study, scope and limitation of the study. 

Chapter two discuss the theoretical and empirical literature related to the research. Then chapter 

three followed by the discussion of the methodology used in the research. Chapter four presents 

the results and discussion part of the study. Finally, the conclusion and recommendation of 

the study takes the fifth chapter. 

 

 

 

 

 

 

 

 

 

 

 



 

6 
 

CHAPTER TWO 

2. Literature Review 

2.1 Basic Concepts and Definitions of Cooperatives: 

The purpose of this chapter is to review previous study of cooperatives, local and international, 

focusing  on  investigating  the  evolution  of  the  movement  and  some  general  concepts  

and practices. As to the researcher’s knowledge no in-depth empirical study has been 

conducted on the Multi-Purpose Cooperative Societies in the study area. Therefore, the study 

intends to fill the gap and the review on relevant literature is presented in this chapter. 

Cooperation has been the very basis of human civilization. The inter-dependence and the 

mutual help among human beings have been the basis of social life (Krishna swami, 1992). 

However, modern type of co-operative enterprise has its origins in the 19
th 

century and has 

become one of the most ever-present example forms of business/economic enterprise. 

The first modern cooperative, the Rochdale society, was established in England in 1844. It 

started with 28 members who purchased one share each of stock. The members consisted of 

craftsmen such as weavers or shoemakers. The members decided to join to work together, sell 

their products under one roof, and use a part of earnings to purchase supplies in quantity at 

economical price, another portion of the earnings would be reinvested in growth of the society, 

and the remainder would be returned to the individual member in the form of refunds(Chukwu, 

1990). 

Cooperative movement in Germany evolved in response to the economic crisis. Both farmers 

and town dwellers were on the verge of starvation in 1846 (Kebebew, 1978). In agricultural 

area of western Germany, the disastrous year of 1846, inspired Fredrick Wilhelm 

Raiffeisan, to take some action to alleviate the problem of hunger. He believed that farmers 

could improve their condition by eliminating moneylenders and middlemen. The government 

formed a local committee in Raiffeisan district that is responsible for the initiation of an 

agricultural credit society. Co-operatives exist in all countries of the world and operate under 

diverse political systems: from communism to capitalism. Most writers and authors agreed in 

the motivation to form co-operatives having three particular aspects: 
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•    The  need  for  protection  against  exploitation  by  economic  forces  too  strong  for  

the individual to withstand alone 

•    The impulse for self-improvement by making the best use of often scarce resources 

•    The concern to secure the best possible return from whatever form of economic 

activity within which the individual engages whether as a producer, intermediary or 

consumer. 

Different authors defined cooperatives in different ways and meanings. For instance, Center for 

Cooperatives (2002) defined cooperative as a private business organization that is owned and 

controlled by the people who use its products, supplies or services. Although cooperatives vary 

in type and membership size, all were formed to meet the specific objectives of members, and 

are structured to adapt to members’ changing needs. Chukwu (1990) Contemplate cooperative 

as a democratically controlled business i.e. it is owned and controlled by the members and 

gives benefit to the members. However, the International Cooperatives alliance (ICA) defined 

cooperative in 1995 as an autonomous association of persons united voluntarily to meet their 

common economic, social and cultural needs and aspirations through a jointly owned and 

democratically controlled enterprise (ICA, 1995). The statement is often supplemented with the 

distinguishing features of seven principles adopted by ICA. Moreover, according to the 

1995 statement, cooperatives function based on the values of self-help, self-responsibility, 

democracy, equality, equity, and solidarity.  In the tradition of their founders, cooperative 

members believe in the ethical values of honesty, openness, social responsibility, and caring for 

others (ICA, 1995). 

2.2 Principles Cooperatives 

There are seven basic principles of cooperatives that govern cooperatives. The principles 

define cooperative organizations, give them strength and basis and rationale for their public 

support. Cooperatives are the only business organizations owned by the people who use, 

controlled by the people who use it and the benefits generated by the cooperative accrue to its 

users on the basis of their patrons. These interests are commonly referred as to the cornerstone 

to the contemporary cooperative principles. The different principles that govern cooperatives 

include: 
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 Voluntary and Open Membership 

 Democratic Member control 

 Member Economic Participation 

 Autonomy and Independence 

 Education, Training and Information 

 Cooperation among Cooperatives 

 Concern for Community 

2.3 Classification/ types of cooperatives 

Chukwu (1990) presented different criteria of classifying cooperatives that have been adopted 

by different authors and some of the criteria for classification are summarized as follows. One 

of the classifying criteria is the area of operation. Urban cooperatives are those operating in 

the urban areas. There are housing, credit and saving etc. cooperatives operating in the urban 

area of our country. Rural cooperatives are those operating in the rural areas. Most of the 

cooperatives in Ethiopia fall in this category. There are grains, livestock, dairy, coffee etc. 

marketing cooperatives in different rural areas of the country (Chukwu, 1990). 

Cooperatives can also be classified based on their organizational level. The smallest 

individuals set up in the cooperative organizational level are primary cooperatives. They usually 

cover a limited area of operation. They have individual person as a member. The working 

capital is obtained from paid up shares of each member. The other organizationally form is 

secondary cooperatives that strive  to  meet  the  interest  member  cooperatives.  The working 

capital is collected from paid up shares of the constituent primary cooperatives. The third layers 

in the organizational set up are the tertiary cooperatives. These types of cooperatives usually 

formed by the secondary cooperatives and the working capital are obtained from paid up shares 

of the constituent secondary cooperatives (Chukwu, 1990).The other classification criterion of 

cooperatives is the sector in which the cooperatives engaged. Cooperatives that engaged in the 

agriculture sector are classified as agricultural cooperatives. There are many agricultural 

cooperatives operating in the different sub sector of the agricultural economy: dairy, fishery, 

coffee, grain, input purchasing, etc…. Industrial cooperatives (small scale industry) engaged 

in the industry sector. These types of cooperatives include handicraft cooperatives and other 

metal and woodwork  cooperatives.  Service cooperatives are those engaged in the service sector 
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of the economy. They usually engaged in the banking, insurance, transport, health, electricity etc 

(Chukwu, 1990). 

The number of operation in which the cooperative engaged is another classification criterion of 

cooperatives. There are single purpose cooperatives, which have only one field of activity 

(one purpose e.g. marketing). There are also multi-purpose cooperatives, which have more than 

one field of activity (two or more purpose e.g. credit and marketing). 

Multi-Purpose Cooperative Societies unlike single purpose cooperative undertake diversified 

activities. Multipurpose cooperatives, which functions on the basis of a fully integrated 

framework of activities, planned according to member’s requirements identified at the grass root 

level, taking the socio-economic life of the farmer members in its totality (Chukwu, 1990). 

2.4 The Cooperative Sector in Ethiopia 

The inter-dependence and the mutual help among human beings have been the basis of social 

life. Since the beginning of human society individuals have found advantage in working 

together and helping one another; first in foraging, then in hunting, later in agriculture and still 

in manufacture (Krishna swami, 1992). Cooperation is an age-old tradition that runs through 

the history of Ethiopian society. For centuries, the spirit of self-help has been an integral part 

of farming communities.  

Since 1991, Ethiopia has been undergoing major political and economic changes. The 

authoritarian centrally planned and controlled economy of the previous two decades is being 

replaced by free-market economic development. In line with the government’s plan to privatize 

business, NGOs’ funding is helping to restructure these cooperatives to become farmer owned 

and controlled, democratic and transparent (FCA, 2005). 

2.5 Traditional Farmer’s organizations 

In Ethiopia farmer’s organizations have a long history. The traditional forms of farmer's 

organizations were not formal types rather they were informal. These organizations vary from 

place to place according to the culture and economic activities of the area where they 

undertake their activities. The traditional self-help groups may be classified into two main 

categories. These are: work groups whose members help each other in rotation or jointly carry 

out farming activities like (Jigie, Wonfel) and rotating saving and credit type association whose 
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members make regular contributions to a revolving loan fund (Iquib). However, these 

traditional organizations have not yet been developed to the modern cooperatives or any 

other kind of business organization (Zerihun, 1998). 

2.6 Modern Cooperatives Movement 

    Over 40 years have been counted since the modern farmer's cooperatives came into existence 

in Ethiopia. The first period to the emergence of modern cooperative societies was during the 

Emperor Haileselasie ruling period in 1961. During the imperial ruling period, modern 

cooperatives in the agriculture sector came in to existence mainly to undertake commercial 

agricultural production for export purposes. During this time the first cooperative legal action 

was made and it is known by Decree number 44/1961. The main reasons for this decree was the 

increase in number of unemployment, the fast increase of migration from rural area to urban, the 

increase in number of students who drop out of their education, and finally the disarmament of 

the military without proper compensation and pension. Cooperative movement in Ethiopia was 

started in the 1960s with the launching of the comprehensive agricultural development projects 

such as the Chilalo Agricultural Development Unit (CADU) (Zerihun, 1998). 

Accordingly, the first cooperatives’ proclamation known as proclamation number 241/1964 was 

put in place.  Based  on  this  proclamation  158  cooperatives  were  established  with  33,  400 

members and 9, 970, 600 Birr total capital. However, the focus was only on potential areas for 

agricultural production in order to enhance the production of economically important crops/cash 

crop for export and as a result, land ownership was basic criterion for membership. In most 

part of the country few landlords owned the land. So from the very beginning, it failed to meet 

the demand of the marginalized group of farmers. Commercial farmers were encouraged to 

become members of the cooperatives (Zerihun, 1998). 

In 1974, the Military junta overthrown Emperor Haileselasie government and established a 

socialist type of government. The government proclaimed cooperative organization proclamation 

in 1978:  proclamation number  138/1978.  During this era, tremendous efforts were done to 

promote agricultural service cooperatives as well as producers cooperative societies. However, 

cooperatives’ movement used to suffer from a loss of credibility in the eyes of their members 

and the public in general because of the political ideology of the then existing government. 
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Up to 1990 there were 10,524 different types of cooperatives with 4,529,259 members and 

capital of Birr 465,467,428 throughout the country. From these cooperatives 80 percent were 

rural cooperatives. At that time the then existing government gave due attention for the 

cooperatives (Zerihun, 1998). 

Even though the military government issued a proclamation to promote and support 

cooperatives, its main target was to promote the socialist ideology throughout the rural Ethiopia 

using cooperative as a means of attaining its objectives. The members were forced to form or 

join in to cooperatives. Dessalegn (1994) revealed that MoA auditors investigated more than 

24 million Birr was misappropriated by the management committee and employees of MPCs. 

That was almost the tip of the iceberg, given that audits were carried out on fewer than 25 

percent of cooperatives. The members lacked tangible benefits and there was no role to play for 

members hence sense of ownership gradually degraded (Dessalegn, 1994). 

The existing government has shown its commitment for farmer's co-operative promotion since it 

came in to power in 1991.  Initially the Government enacted agricultural co-operative 

proclamation incorporating the internationally accepted principles. The intension was both to 

reorganize organize farmer's co-operatives, which can work in the free market economy. The 

government continued its effort to promote various types of co-operatives throughout the country 

and introduced cooperatives proclamation No. 147/1998. Since then different agricultural and 

nonagricultural cooperatives have been organized and established (FCA, 2005). Since the 

enactment of the new act, liberalizing the cooperative movement from direct government 

control, the movement has witnessed a number of challenges. But some of the challenges 

sometimes offer excellent opportunities for the cooperative movement to develop into strong 

commercial enterprises. Among the challenges, stiff competition, hangover of the past or luck of 

commitment, globalization and government attitude towards subsidy are the major ones.  Hence   

democratization of the movement, a change of government role from direct control to advisory 

role, the legal framework, dividend earnings can be considered as opportunities for the better 

performances of cooperatives. The 1998 proclamation has created favorable condition for the 

promotion of cooperatives into higher-level business organization or unions by pooling their 

resources together. 
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2.7 Basic concepts and definition of Agricultural Marketing 

Agricultural  input  and  output  marketing  plays  an  active  and  critical  role  in  economic 

development. Any improvement in the agricultural marketing system is a means of stimulating 

agricultural and economic development at national and regional level as well as to the producers 

themselves too. Failure to develop the agricultural marketing system is likely to negate most, if 

not all, efforts to increase agricultural production and productivity. Sustainable food security 

cannot be achieved without giving due consideration to the development of markets. The food 

security action needs to be integrated with market development. 

Marketing: Even though there is no universally accepted definition, most frequently there is no 

problem in defining marketing which is assumed to include all activities involved in the 

production, and flow of goods and services from point of production to consumers. Marketing 

encompasses all activities of exchange conducted by producers and middlemen in commerce for 

the purpose of satisfying consumer demand. Kotler defines marketing as the set of human 

activities directed at facilitating and consummating exchanges (Kotler, 2003). American 

Marketing Association defines marketing as the performance of business activities directed 

towards, and incidental to the flow of goods and services from producer to customer or 

user (Kotler, 2003). 

 Marketing Channels: are sets of interdependent organizations involved in the process of 

making a product or services available for use or consumption.  Marketing channel decisions 

are among the most critical decisions facing management (Kotler, 2003).  

Agricultural Marketing: Agricultural marketing is the performance of all business activities 

involved in the flow of food products and services from the point of initial agricultural 

production until they are in the hands of consumers. Agricultural marketing also includes 

the selling to farmers of supplies needed for production. Farm marketing is the connecting 

link between farm producers and consumers. This link involves physical distribution and 

economic exchanges. Agricultural input: can be categorized into two types: consumable 

and capital inputs. The former include manures and fertilizers, seeds, insecticides, 

pesticides, diesel oil and electricity selected breeds etc. On the other hand, capital inputs 

include tractors, trailers, harvesters and threshers; pump sets, and other implements (Singh, 
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2002). Agricultural inputs are used to improve production and productivity of the agricultural 

sector. 

Agricultural Output: agricultural product/out puts/ means any product or commodity, raw 

or processed, that is marketed for human consumption (excluding water, salt and additives) or 

animal feed. 

2.8 Empirical Studies on Agricultural Marketing and Cooperatives 

2.8.1 Performances of Agricultural Marketing in Ethiopia 

A  well-functioning  agricultural  market  is  an  important  element  of  agricultural  

development  program. It could enable farmers to get a fair proportion of consumers’ 

price, enhance farm income and, consequently, allow the process of agricultural intensification 

to deepen further with a positive impact on poverty reduction. The weak performance of the 

agricultural markets (both input and output markets) in Ethiopia has been recognized in various 

studies as a major impediment to growth in the agricultural sector and the overall economy 

(Dawit, 2004). 

With an inefficient marketing system, the surplus resulting from increased production benefits 

neither the farmers nor the country (Eleni et al., 2004). This is so because the agricultural 

markets in Ethiopia are highly influenced by the production system itself. Samuel identified that 

a sustainable  utilization  of  modern  farm  inputs  (agricultural  intensification)  is  a  function  

of financial incentives to farmers, affordability and availability of modern farm inputs. 

Moreover, production (environmental) and market risks are affecting sustainable technology 

adoption in Ethiopian agriculture (Samuel, 2006). Gebremeskel also recognized that most of 

the agricultural production is undertaken by small scale  producers  scattered  all  over  the  

country,  engaged  in  different  agricultural  enterprises without specialization, and with limited 

marketable surplus. Therefore, the scattered produce in small quantity needs to be collected 

and assembled, graded, and transported from one market level to another. Thus, the 

marketing system is characterized with a long chain with many intermediaries (Gebremeskel, 

2002). Gebremeskel analyzed that with adequate amount and distribution of rainfall, the country 

can produce enough amount of food that can feed its population both in the surplus and deficit 

areas provided that the surplus produce in the potential areas is effectively moved to the deficit 

areas (Gebremeskel, 2002). However, due to weakness of markets, characterized by high 
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transaction costs, high risk, and inadequate communications and transport infrastructure, 

people living in food deficit areas continue to face famine and food insecurity while producers 

in surplus regions endure unattractively low producer prices (Eleni et al., 2004). This shows that 

the Ethiopian agricultural sector can produce food to meet the needs of the people provided 

that the sector makes efforts to conserve the rainwater for irrigation and improving the 

marketing infrastructure in Ethiopia. This is particularly important as the country is following a 

policy of agriculture led- industrialization and economic development where the agricultural 

sector is expected to produce surplus that can move to the other sector of the economy. 

2.8.2 Empirical Studies of Cooperatives 

The cooperative movement is significant both in terms of membership and impact. The United 

Nations estimated in 1994 that the livelihoods of nearly 3 billion people, or half of the world’s 

population, were made secure by cooperative enterprises. Nearly 800 million individuals are 

members of cooperatives. They provide an estimated 100 million jobs. They are economically 

significant in a large number of countries providing foodstuffs, financial services as well as the 

provision of services to consumers (ILO, 2005). Cooperatives have created over 13.8 million 

jobs in India, with 92 per cent of the jobs created through self-employment in the workers’ 

cooperatives (ICA, 2005). 

However, as of the ICA’s survey report in 2005, cooperatives, like other enterprises have seen 

their operations significantly affected by external challenges in the political and economic 

environment. Despite these, the cooperative movement is promising to a growing potential for 

cooperative development, and for cooperative renewal, in light of the limitations of the 

free market in regard to social responsibility and equity, the advantages of decentralization of 

power, the importance of stakeholder and community involvement in economic and social life, 

and the growing role of the civil society (ICA, 2005) 

2.8.3 Empirical Studies Conducted in Ethiopia 

Co-operatives are providing the mechanism to organize and mobilize people for self-help 

action in providing the services required by farmer members and rural community: farm 

input supply and output marketing in the agricultural sector. Researchers and practitioners have 

attempted to conduct studies on cooperative movement of Ethiopia. Some of the empirical 

studies conducted in the country are summarized in the following: 
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2.8.3.1 Study on Scope of the Services of cooperatives  

As self-administered rural institutions, cooperatives have the capacity to reflect, and to respond 

to the needs of their members; and, at the same time, to help fostering attitudes of self-reliance 

and self-confidence within a framework of mutual aspirations and mutual action. 

Fassil (1990) in his study showed that in spite of the several tasks bestowed upon peasant 

service cooperatives, they were mainly engaged in the supply of consumer goods to members 

followed by grain purchase and selling activities. Even in the activities they engaged, they 

have lower share compared to those of state and other bodies. The problems of the cooperatives 

were manifested in the sphere of marketing and management, which includes the problems 

in the supply of both consumer goods and agricultural inputs, participation in purchase and sale 

of products especially grain, shortage of skilled manpower and financial management. Farmers’ 

demand to use cooperative as marketing agent for farm produces and input basically 

dependent on the ability of cooperatives to provide diversified services such as grain mill 

service, tractors service etc. and other benefits. Hence, provision of different services and 

benefits is an indispensable  means  in  increasing  the  participation  of  the  farmers  in  

marketing  their  farm produces through the cooperatives (Fassil, 1990) Dessalegn  (1994)  

revealed  that  Cooperative  auditors  from  MoA  investigated  more  than  24 million Birr were 

misappropriated by the management committee and employees of MPCSs. That was almost 

certainly just the tip of the iceberg, given that audits were carried out on fewer than 25 per 

cent of cooperatives. The members lacked tangible benefits and there was no role to play for 

members hence sense of ownership gradually degraded (Dessalegn, 1994). 

2.8.3.2 Study on Performance of Cooperatives 

Daniel (2006) also used ratios analysis to evaluate performances of cooperatives taking the two 

years financial data (2001/2 and 2002/3) in the study districts. The liquidity analysis showed 

that the cooperatives under investigation were below the satisfactory rate. All of the 

cooperatives under investigation in the two districts use financial leverage (financed more of 

their total asset with creditors fund i.e. on average 89.35 per cent of the assets of the 

cooperatives was financed with creditors fund in the two years). The profitability ratio of the 

cooperatives under investigation in the two districts showed that the profitability of the 

cooperatives was weak. All the cooperatives earn return on their asset below the interest rate 
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the financial institution extend credit. The debt ratio shows the financial risk i.e. as debt 

becomes an increasing percentage of the cooperatives’ financing source, the cooperatives face 

inability to meet debt obligations (Dessalegn, 2006). 

2.8.3.3 Study on Membership and Members’ Participation 

Tesfaye (1995) revealed that producers’ cooperatives failed in the past not because of failure 

inherent in the collective management but because of forced membership without the interest of 

the farmers and formation of the cooperatives in hurry without any sufficient preparation and 

feasibility study. The problem of intervention of the Derg regime in the affairs of 

cooperatives i.e. using them for its political ends and the largeness and complexity of the 

organizations for the managerial  capacity  of  the  farmers  were  also  a  reason  for  the  

failures  of  the  cooperatives (Tesfaye, 1995). 

Haileselasie (2003), in his study about cooperatives in Saesi-Tsaeda-Imba, investigated that 78.7 

percent of the members became member in cooperatives through mobilization and persuasion 

by the civil societies such as Farmers, Youth and Women’s Associations. As a result, the 

members’ were not aware of the duties and rights they have in the cooperative societies. 

According to Haileselasie’s finding, for example, out of the total respondents members’ 

participation in the annual meeting was 12.2 per cent and 68.8 per cent of the total respondents 

had bought only one share. The result of the study revealed that the overall participation of 

members in the study area was weak (Haileselasie, 2003).Gebru (2006) found out in his study 

that the participation of women accounts 20-25 per cent in various cooperative types. And he 

concluded that though women are underrepresented in membership and leadership, the 

condition is improving from year to year in the region. Gebru (2006), in his conclusion stated 

that cooperatives are assisting farmers in far and remote areas of the region to distribute 

agricultural input and credit. He also concluded that despite international price increases over 

time for the agricultural input particularly fertilizer, cooperatives are distributing at reasonable 

price (Gebru, 2006). 

2.9 Conceptual frame work.  

The conceptual framework comprised the basic factors which aggravate problems of the union. 

Agricultural cooperatives faced difficulties in fulfilling their goals as pace-setter for efficient 

processing, distribution, supply and procurement operations. 
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The success of Wodera Farmers’ Cooperative Union Agricultural marketing success is affected 

by the interconnection of factors. The factors affect the development and expansion of the 

union negatively, if they are not fulfilled. The factors in the diagram have their own 

interconnection. For instance the demographic and social factors like members educational 

background affects the day-to-day activities of the union, because if members have no skill of 

writing and reading, they will not be able to actively participate in the affairs of their 

cooperatives. The conceptual framework helps to express the interconnection between the 

factors which strongly affects the activities of the union. 

Market plays a great role to conduct marketing activities in proper manner. If the union had 

no market place in its nearer, costs related to transportation and storage will be increased. 

Like the market other factors drawn in the diagram (Financial problems, Infrastructure, Social 

factors and government policy on agriculture affects the union’s success. 

The cooperatives in general need enough capital to properly conduct their activities. The 

capitals of the cooperatives might come from their members in the form of share purchase. If 

the financial position of the cooperatives is weak, their business activities will be affected 

negatively.  Infrastructural facilities also affect the function of the union. If the study area has 

no infrastructural facilities, like road the success of the union will be affected. 

The factors which are stated in the diagram had measured by using different variables. To study 

the  market  effect  input  and  output  marketing  issues were   assessed,  to  study the financial 

problems members  credit access were  assessed, to assess the social factors of the union 

different variables like educational background,  are measured. Additionally, to assess the 

infrastructural constraints, variables like road and market vicinity access are used. Finally 

government policy on agriculture is also assessed to study its impact on the union. So the 

study will try to assess the relation of the above mentioned factors to that particular 

cooperative union success. 
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Fig  2. 2. Conceptual frame work  
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CHAPTER THREE: 

 3. Research Design and Methodology 

3.1. Research Methodology  
This chapter describes the methodology used for the descriptive, survey research study. The 

purpose of this study was to Analyze the challenges and roles of cooperatives in Agricultural 

input output marketing  to see on what factor Agricultural marketing depends on  more .First, 

the research design section will define the type of research method, the population and sample, 

the instrument, and the procedures used for the study. Then, the data analysis section will 

describe the statistical analysis process of the study.  

3.2  Research Method 

The study was aimed at assessing the challenges and role of cooperatives in agricultural input 

output marketing. Hence, the study used a combination of different data collection techniques, 

both qualitative and quantitative data collection techniques were employed in order to get 

adequate information. In this research case study was employed as a strategy so as to realize 

objectives of the research. This was because; case study helped the researcher to investigate 

contemporary phenomena within its real situation through using multiple sources of evidences. 

3.3 Study Population 

As it is indicated on the data obtained from the 2017 annual report of of wodera multipurpose 

cooperatives union, total number of cooperatives that are registered legally and functioning in 

in the umbrella of wodera union. Thus all members of wodera union cooperatives are 

multipurpose cooperatives which have the right to delivery any kind of service to its members 

with out limitation. Hence the sample for the study is drown from thus cooperatives with 

purposively selection considering some criteria.  

3.4 Research Methods 

In the study qualitative and quantitative / mixed type of/ research methods were used. 

Qualitative research is defined as any kind of research that produces findings that are not 

arrived by means of statistical procedures or other means of quantification. In the study a 

qualitative method were used to understand the views, feelings, ideas, opinions etc. of members 

regarding problems of cooperatives in the study area.  The study also used quantitative method 
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to assess data that are measured with numbers, and analyzed by using statistical techniques. 

3.5 Sampling Procedure and Sample Size 
 

Out of 90 primary cooperatives with a total of 80,240 members which constitute the Wodera 

Multipurpose Farmers’ Cooperative Union, the survey samples were  drawn from four 

purposively  selected  primary  cooperatives,  namely,  faji,  keyit, zangira  and chole primary 

cooperatives. The selection criteria of sample primary cooperatives from the total population 

were purposively based on the avai l ab i l i t y of  t r anspor t ,  v i c in i ty,  market  share  

wi th  the  union  and  possibility to contact experts in the study area. Moreover, number of 

members and market exchange frequency with the union were also additional criteria used to 

select the primary cooperatives. As indicated in table 3.1, 215 individuals out of the total 

members of the selected cooperatives were drawn.  Next  to  the  selection  of  primary  

cooperatives,  lists  of  members  in  their respective cooperatives were gathered from the 

union. The study used a purposive sampling to select four cooperative societies from the total 

members of the union. Further to that to select  individual  members  from  these  societies  

simple  random  sampling  technique  was applied and 10% of the population was used as a 

representative sample. It should also be noted that the six primary cooperatives were selected 

to represent the union and they are not treated separately in detail. 

Table 3. 2 Number of members in the selected cooperatives and sample size 

 

Name of the cooperatives Total members Sample size % 

Faji primary coop. 530 53 10 

Chole primary coop. 690 69 10 

Keyit primary coop. 490 49 10 

Zangira primary coop. 541 54 10 

Total 2251 225 
 

  Source; own survey result   

3.6 Sources of Data 

3.6.1 Primary Data 

For the purpose of the study both qualitative and quantitative data were collected from primary 

and secondary data sources. The primary data were collected from sample respondents who 
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were selected for the study purpose, focus group discussions and observations.    

3.6.2 Secondary Data 

Secondary  data  were collected  from  different sources such as strategic plan of the union, the 

report of the union ledger of the union, magazines, journals and cooperative  promotion office 

data’s records etc.    

3.7 Methods of Data Collection 

A structured, semi structured and unstructured interview and questionaire schedule were used 

for the collection of the necessary primary information. An interview schedule were prepared 

in English and translated into local language Amharic to make the communication easier 

during the primary data collection from the members. The interview schedule were pre-

tested before going to actual field work and made necessary corrections. To make the study 

more   effective   focus   group   discussions (FGD) has been conducted with selected    

multipurpose cooperative leaders, members and promotion office experts to gather 

qualitative information from members as well as cooperative promoters and basic information 

were gathererd from key informant groups selected from north showa cooperative promotion 

office, wodera union and agricultural office experts.  

3.8 Data Processing and Analysis 

Data analysis was started using simple statics with calculating percentages value of 

respondents` Characteristics. Respondents’ characteristics include age, sex and marital status. 

In addition to the above, to analyze social, physical, market and infrastructural problems 

frequencies were repeatedly used to show proportion of respondents in respective issues.   

Qualitative data were also analyzed to describe and explain attitude, opinion, and views of key 

informants and focused group discussion participants. 
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CHAPTER FOUR 

4. Presentation and Analysis of Data 
This chapter presents the analysis of the data collected through questionnaires, interview, and 

document analysis. The major purpose of the study was to assess the challenges and roles of 

cooperatives in agricultural input and output marketing, the case of Wodera cooperatives union. 

This contributes to the improved service of cooperatives in the respective woreds. In the study, 

the contribution of cooperatives in respect of four facets were presented, analyzed, and 

discussed. The four aspects were input supply role of cooperatives, out product market service 

role of cooperatives, Employment role of cooperatives and credit and other services provision 

roles. Moreover, challenges hindering the performance of cooperatives, which in turn seen in 

respect of wealth, internal, external, and institutional problems were analyzed and discussed 

quantitatively and qualitatively in order to uncover problems faced by cooperatives while 

conducting agricultural input out-put marketing activities. 

Accordingly, in this study, descriptive statistics and qualitative narration was used to examine 

the contribution and role of cooperatives. Qualitative data gathered through informant interview 

was also analyzed and interpreted thematically. The study mainly depended on 225 members of 

the cooperatives working under the umbrella of Wodera cooperatives union. Totally, 225 

questionnaires were properly filled and returned; hence the analysis was done based on 225 

members of the cooperatives. 

4.1 Description of Demographic and Social character  of respondents 

Participant cooperative members at Wodera cooperatives union were requested to provide 

information on their demographic and personal profile. Accordingly, in this section of the study 

background characteristics such as gender, age, marital status, educational status, and years of 

experience are analyzed. The detail of the analysis is given in Table 4.1 below. 

Sex of Respondents: sex of the household head was assumed to influence the farmers’ cereal 

production positively (Semeneh,2011). 
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Fig 4. 6 Sex of respondent                                        Source; own survey result   

As Fig 1 portrays, out of the total of 225 cooperative members, the males were in the majority 

(N=150, 66.7%), and females made up the rest (N=75, 33.3 %).The implication of this result is 

that even though the same minimum requirement of membership is required for both men and 

women, households in the study area were dominantly men headed and male members ought 

weigh female members of cooperative. 

Age group of sample household heads: 

Age of the farmers measured in years is one of the characteristics that is worth mentioned in 

literature which affect farmers’ economic participation in cooperatives. In this study, it was 

assumed that the age of household head influence the farmers’ engagement in input output 

marketing of cooperatives. It is generally expected that older farmers would manifest better 

experience and innovation skill than their younger counterparts as they have more experience on 

the challenges and opportunities for agricultural productivity (Semeneh, 2010). 

Male 
67% 

Female 
33% 

Percentage 
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Fig  4. 7 Age group of sample households                                     Source; own survey result   

Fig4, 2 clearly portrays that, about a quarter 13(5.8%) and 61(27.1%) were in the age brackets of 

18-30 years old and 31-45 years old respectively. Whereas, about 57.3% and 9.8 % of them were 

46-60 and greater than 60 years old respectively as it is indicated on the table. This shows that the 

overwhelming majority (67.1%) of cooperative members are adults (46-60 years). 

Educational level of households- Since the households with some basic education knowledge 

might better get and process information about improved technology. Hence, education would 

have clear implication to both membership and productivity of cooperative members. This is 

because education has more to do with farmers' awareness and sensitivity to input output 

marketing of cooperatives in era of inflation, competition, and vulnerability to market shocks. 
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Table 4. 4 Socio economic and personal profile of the sample households 

     Variable N % Cum % 

Marital status 
Married  181 80.4 80.4 

Unmarried 44 19.6 100.0 

Educational 

status 

Illiterate 43 19.1 19.1 

1-6 124 55.1 74.2 

7-10 50 22.2 96.4 

>10 8 3.6 100.0 

Household size  

1-3 51 22.7 22.7 

4-6 113 50.2 72.9 

7 and above 61 27.1 100.0 

Occupation Farming( 225) 100.0 100.0  

       Note: N= No of respondents /frequency, cum % represents cumulative percentage 

                  Source; own survey result  

Table 4.1 illustrates the following: Looking at marital status of households, 44(19.6%) was 

single and, 181(80.4%) were married. Looking at educational status, more than half of the 

cooperative members were grade1-6 (55% followed by grade 7-10 and illiterate (22.2% and 

19.1%) respectively. Only 3.6% of them were grade 10 and above. This indicates that members 

were predominantly could have basic reading, writing, computing, and communication skills. 

Finally out of 225 sample cooperative members, more than half (50.2%) and 22.2% of them had 

4-6 and 1-3 family members respectively. Generally, it can be concluded that members of the 

respondent cooperatives were predominantly married adults with family size of 4-6 and 

educational level being 1-6. This implies cooperative members could be benefited from the 

services of cooperatives as more of them are literate and are able to analysis information in a 

better way.   
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Table  4.2  Distribution  of  respondents  based  on  responsibility  in  their  respective  Cooperatives 

Type of Responsibility in the cooperative 

 Frequency Percent Valid 

Percent 

Cumulative 

Percent 

Valid 

Board member 7 3.1 3.1 3.1 

Committee 

member 
6 2.7 2.7 5.8 

Simply as member 207 92.0 92.0 97.8 

non member 5 2.2 2.2 100.0 

Total 225 100.0 100.0  

 

Source; Researcher own survey 

From table 4.2 one can easily observe that the majority of sample respondents were simply 

members of the cooperatives without having specific responsibilities. They accounted 92% of the 

total percentage. The rest 5.8% respondents have a position in different committees. During the 

interview with the woreda cooperative expert, it was possible to know that majority of the 

members were not able to participate in different activities due to lack of awareness about 

cooperative definition, values and principles. It is also clearly understood from the table above 

that most of the members have little exposure to know about the definition, principles and values 

of cooperatives. 

Reason for Joining Cooperatives 

People joined different kind of association for many reasons. Most farmers in the study area 

joined cooperatives for the aim of getting Agricultural inputs. As shown in table 4.3 44 % of 

respondents joined the cooperatives for the sake of getting better income from their farming 

activities by getting different agricultural inputs like soil fertilizer while 20%, 18.7% and 17.3% 

of the respondent replied as they joined cooperatives to sale agricultural output, by government 

obligation and to buy commodities respectively.  From this it is possible to conclude that the 

motivating force for people  to become cooperatives member is seeking for the services  of 

cooperatives. 
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Table 4.3 reason for people to become member of cooperative? 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

to get agricultural input 99 44.0 44.0 44.0 

to sale agricultural out 

put 
45 20.0 20.0 64.0 

by obligation from 

government 
42 18.7 18.7 82.7 

to get commodities at a 

cheaper price 
39 17.3 17.3 100.0 

Total 225 100.0 100.0  

 

        Impact of membership on the life of members 

Many   scholars   argue   that   as   cooperatives   are   member-owned   and   member-

controlled institutions, they play indispensable  role in improving the living standard of 

their members. According  to  Chambo  (2009),  for  example,  cooperatives  maintain  higher  

levels  of  income, making small farmers able to construct decent houses, send their children to 

school and provide health   insurance   to   sustain   rural   livelihoods.   Furthermore,   

cooperatives   are   becoming increasingly important to individual members, the 

community,  the business     sector and the national economy as a whole in Ethiopia 

(Tesfaye, 2005). More than 85 percent of the total inputs which have paramount 

importance for agricultural production supplied to the rural community are distributed through 

cooperatives. 

In view of this, so as to analyze the impact of membership on their life, members were 

requested to tell their level of satisfaction being member of the cooperative. 

 

 

 



 

28 
 

Table 4.4 Satisfaction being a member of the cooperatives 

 

Level of satisfaction/dissatisfaction Frequency Percent 

Very satisfied 48 21.3 

Satisfied   166 73.8 

Dissatisfied 5 2.3 

Very dissatisfied 6 2.6 

Total 225 100.00 

Source: Survey data, 2010 

Table 4.4  above reveals that 95.1 percent of the respondents were satisfied (specifically, 

73.8 satisfied and 21.3 percent of them very satisfied) with their membership in the 

cooperative while the  rest  4.8  percent  were  not  happy.  Members have  explained  

different  reasons  for  their satisfaction being a member of the cooperative. Majority of 

them (49.2) reported that they are satisfied because their cooperatives made contribution 

in their production aspects, particularly, by providing agricultural inputs like fertilizer and 

selected seed at fair price on credit basis with small amount of down payment and the rest to 

be paid in the next year after harvesting their produce. In addition members were content 

with marketing aspects like buying their products at their production place and thereby 

save their effort in taking them to the central market. 

A similar study result  by Mitchell  Group in Ethiopia (ACE) indicates  that 

cooperatives  are providing farmers with a source of supply for the inputs they need to 

carry out farm production and an attractive market channel for the sale of their products. 

They have a regulatory effect on both the input and product markets, setting ceiling or 

floor prices for inputs which they are selling and products which they are buying and 

during the times they are in the market. In so doing, they contribute to raising farm 

income, increasing access to food and sources of protein, improving family welfare, and 

allowing farmers and their families to invest in the development of their farm and other 

business activities in which they are engaged. 

 

Taking the above responses of members into account, they were further asked about their 

status of annual income after affiliation compared to before affiliation. The table below 
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presents members’ response regarding their status of annual income after affiliation. 

Table 4.5 -Status of annual income of sample respondents after affiliation 

Response category Frequency Percent 

Lower 4 1.8 

Same 9 4.0 

Better 165 73.3 

Much better 47 20.9 

Total 225 100.0 

Source: Survey data, 2010 

As outlined in table 5.3.2, only 4 percent of the members have not brought about a 

change in their annual income and few (1.8 percent) reported that have got lower income 

than before. But the majority (94.2 percent) of sample respondents said that their 

annual income has shown improvement after they joined the cooperative society relative to 

before their affiliation. This improvement in annual income could be attributed to 

improved access to agricultural inputs (fertilizer and selected seed) and other production 

and marketing aspects of members. As a general fact; when income increases, household’s 

living standard tends to improve. 

4.2 The contribution of cooperatives  

4.2.1 Input supply role of cooperatives 

Input supply service is one of the important areas of socio- economic activity where 

cooperatives can play lucrative role. Agricultural inputs are of two types, consumable and 

capital inputs. Consumable inputs include manures and fertilizers, seeds, insecticides/ pesticides, 

diesel oil and electricity, etc. On the other hand, capital inputs include tractors and trailers, 

harvesters and threshers, and  pump sets to supply these types of inputs /especially soil 

fertilizer / cooperatives are unique organization as the researcher observed on the field survey 

study. While supplying such Agricultural inputs Rural markets have some common features 

including underdeveloped markets, illiterate buyers, lack of communication facilities, many 

languages, and vast spread of the market, storage and  transport problems, seasonality of 

demand which are applicable to agricultural input markets as well (Singh,2004). Beside  

agricultural input markets differ from other product markets in many ways due to the nature of 
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the input used, the nature and location of users and the overall environment in which products 

are being bought and used (Singh, 2004).  

 

Table 4. 6 Input supply of role of the coops 

Questions(10 items  )         Frequency % Cum % 

Did you engage in purchasing agricultural 

input/ particularly soil fertilizer/ from the 

Cooperative? 

YES 225 100.0 100.0 

NO - - - 

In addition to cooperatives, what other sources 

provide agricultural input? 

private shop 115 51.1 51.1 

government 

office/support 
73 32.4 83.6 

NGOs 13 5.8 89.3 

Other 24 10.7 100.0 

What type of inputs /services currently you get 

from the cooperative 

soil fertilizer 107 47.6 47.6 

Chemicals 14 6.2 53.8 

Commodities 40 17.8 71.6 

selected seeds 61 27.1 98.7 

All 3 1.3 100.0 

What advantages do you get by buying from 

cooperatives than private businesses? 

low price 152 67.6 67.6 

correct measurement 42 18.7 86.2 

quality 

product/unadulterated 
22 9.8 96.0 

good approach of sales 

person 
9 4.0 100.0 

Are you able to get all the agricultural inputs 

from your cooperative society on correct time 

and quantity 

Yes 103 45.8 45.8 

No 
122 54.2 100.0 

For those cases where your cooperative provide 

input to nonmembers does it provide on equal 

bases                                 

Yes 160 71.1 71.1 

No 
65 28.9 100.0 

What is the benefit of members over 

nonmembers on input purchasing from coops? 

Access to credit 169 75.1 75.1 

dividend payment 56 24.9 100.0 

How do you evaluate the cooperative’s 

achievement in introducing new agricultural 

Good 90 40.0 40.0 

Poor 135 60.0 100.0 
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technologies? 

In your opinion, how do you evaluate the trend 

of agricultural production after you joined 

cooperatives? 

Increased 119 52.9 52.9 

Remain the same 63 28.0 80.9 

I do not know 43 19.1 100.0 

With regard to input supply role of cooperatives, ten discrete items were posed to respondents.  

Although all of the members were engaged in purchasing agricultural input /particularly soil 

fertilizer/ from the cooperative (225/100%), only 49.9% got all the Agricultural inputs from 

cooperatives. The rest,115(51.1%) of them purchase additional agricultural inputs /except soil 

fertilizer/ from other suppliers. As it is indicated on the above table 73(32.4%), 13(5.8%), and 

24(10.7%), of members got additional agricultural inputs /like pesticides, herbicides, water 

pumps etc./ from government offices, NGOs, and other sources respectively. This finding 

contradicts  with (Hussi et al, 1993), especially agricultural cooperatives, provide their members 

with the advantages of economies of scale by combining their resources, producers can obtained  

the needed goods and services more efficiently and market them in the larger volume, thus 

giving them a stronger bargaining position in dealing with traders and processors. But in case of 

the outcome of this research provision of agricultural input by cooperatives were not able to meet 

all the existing demand for input in terms of variety or quantity. 

The type of input provided to farmers through cooperatives solely were soil fertilizer and 

selected seeds, other commodities, and chemicals in order of importance (47.6%, 27.1%, 17.8%, 

and 6.2%) respectively. This finding coincides with (Hussi et al, 1993) that cooperatives could 

serve their members by providing agricultural supplies and bargaining their produces to the 

market (Ibid). 

The main types of agricultural inputs provided through cooperatives to member farmers were 

hence, soil fertilizer and selected seeds.  

In a related item, sample farmers were asked to evaluate the advantage of buying items from 

cooperatives than private businesses. The majority (152/67.6%) of them witnessed that buying 

items from cooperatives was cheaper. Quality of the product and friendly approach of sales 

persons were the other advantages secured by buying from cooperatives as replied (42/18.7%, 

22/9.8%, and 9/4%) respectively for each items of questions. In other words, The main 

advantages of buying items from cooperatives over private businesses were relatively cheaper 
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price and correct measurement of items. In contrast to this more than half, 122(54.2%) witnessed 

that they were not able to get all the agricultural inputs from their cooperative society on the 

right time and at the required quantity. Nearly a comparable number of them (103, (45.8%)), 

however confirmed that they were able to get all the agricultural inputs from their cooperative 

society on the right time and at the required quantity. So, it can be inferred farmers were not 

getting all the agricultural inputs from their cooperative society on the right time and at the 

required quantity though their need of agricultural input differ according to the type of crop they 

grow. With regard to cooperatives' achievement under wodera union, more than half of 

respondents (135/60%) evaluated it as poor and the rest, 90/40%) of them evaluated it as good. 

That means the achievement of cooperatives in the input output marketing was not encouraging 

yet.Out of 225 cooperative members, 119(52.9%) of them witnessed that the trend of agricultural 

production after they have joined cooperatives was increasing. About 28% and 19.1% of them, 

however, exposed that agricultural production after they have joined cooperatives remain the 

same. About a quarter (19.1%) of them were unable to evaluate whether production was 

increasing or decreasing since they joined cooperatives. This implies that being a member of 

cooperatives alone could not guarantee improvement in agricultural production for they were not 

getting all the agricultural inputs from cooperatives. 

 To sum up on input supply role of cooperatives, it was not as expected. For example, provision 

of agricultural input by cooperatives was not able to meet all the existing demand for input in 

terms of variety or quantity; the main types of agricultural inputs provided through cooperatives 

to farmers were merely soil fertilizers and selected seeds rather than other inputs. Although 

buying items from cooperatives was relatively cheaper and to the right measurement, farmers 

were not able to get all the agricultural inputs from their cooperative society on the right time 

and at the required quantity. The main advantages of buying items from cooperatives over 

private businesses were relatively cheaper price of inputs, better quality of the product, and 

correct measurement of items. Therefore, the achievement of cooperatives in the input output 

marketing was not encouraging. Being a member of cooperatives alone could not guarantee 

improvement in agricultural production for they were not getting all the agricultural inputs from 

cooperatives. 
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4.2.2 Product Market Service  

In this part the study analysis product market service, issues like where to collect products, the 

type of marketing strategy to sale products, and the pricing strategy of cooperatives were 

assessed. Moreover, the share of supplied product, justification and preference of buyers as well 

as the extent of cooperative’s achievement in introducing new agricultural technologies was 

described.  

Table 4. 5 Product market service 

Questions(7 items )        Frequency % Cum % 

 

 

 

From where cooperatives get products 

to sale 

purchasing from 

members only in 

competitive market 

64 28.4 28.4 

purchasing both from 

members and 

nonmembers in 

cooperative market 

118 52.4 80.9 

from what is 

collectively produced by 

cooperative members 

6 2.7 83.6 

What type of market strategy do the 

cooperatives use to sale products 

Retail sale 95 42.2 42.2 

whole sale 58 25.8 68.0 

retail and whole sale 31 13.8 81.8 

other mode of marketing 41 18.2 100.0 

How do you see the pricing strategy of 

the cooperatives in input/output 

marketing? 

Retail sale 95 42.2 42.2 

whole sale 58 25.8 68.0 

retail and whole sale 31 13.8 81.8 

other mode of marketing 41 18.2 100.0 

How much of the total output you 

supply for market? 

1/2 36 16.0 16.0 

1/3 48 21.3 37.3 

1/4 141 62.7 100.0 

If you sale, to whom you sale your 

agricultural output? 

private business 152 67.6 67.6 

cooperatives 73 32.4 100.0 

If you sale your agricultural output for 

cooperatives what is the reason? 

high price 57 25.3 25.3 

Trust 100 44.4 69.8 
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dividend expectation 68 30.2 100.0 

How do you evaluate the cooperative’s 

achievement in introducing new 

agricultural technologies? 

Good 90 40.0 40.0 

Poor 
135 60.0 100.0 

 

More than half of members,118(52.4%) asserted that cooperatives got products to sale by 

purchasing both from members and nonmembers in cooperative market. A quarter of 

them(28.4%) assured that cooperatives got products to sale by purchasing from members only in 

competitive market. Whereas a negligible number of them(6/2.7%) reported that cooperatives 

got products to sale from what is collectively produced by cooperative members. Hence, 

cooperatives got products to sale through purchase from members and non-members. 

The type of marketing strategy, cooperatives predominantly used is retail sell following whole 

sale as they replied  (42.2%) and 25.8 % respectively to sale products. Secondly, they use mixed 

type of sale i.e. retail and whole sale (13.8%), and other modes of marketing (18.2%).  

Concerning pricing strategy, 151 (67.1%) of the respondents confirmed that the pricing strategy 

of the cooperatives in input/output marketing was reasonable while only 16(7.1%) of them 

evaluated it as poor. Concerning share of total output supplied to cooperative market, 

141(62.7%) of members supplied one fourth (1/4) of their product. And 21.3% and 16% of them 

supplied one-third (1/3) and half (1/2) of their total product. Farmers sell their agricultural output 

to private business (67.6 %) followed by cooperatives (32.42%). As they replied on the FGD the 

most important motivating factor that encourages farmers to supply their agricultural output was 

found to be trust and dividend expectation. It was also learnt from my own observation in the 

field what automatically comes in the minds of members when they think of cooperative was the 

dividend distribution. 

Generally, from the discussion, it can be deduced that cooperatives got most of the output to sale 

by purchasing both from members and nonmembers though it is expected to undertake market 

exchange with only members as stated on the bylaw of the cooperatives. The output market share 

of members with their cooperatives is not as such attractive as they sale most of their products to 

private market, only (1/4) member farmers tend to sell their agricultural output to their 
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cooperative, the rest sale their output to private market expecting a better return from them than 

the cooperative market as private market pricing is more competitive and seasonal.    

4.2.3 Credit and other services provision role 

Cooperatives are crucial to increase competitiveness, economies of scale and credit 

opportunities, innovations and member education (Milford, 2004).  

 

Fig 4. 8 Preconditions used to access loan 

Fig 3 clearly depicts that agricultural land ownership and personal guarantee (44.90% and 

21.30%) respectively were the main pre conditions to get credit from cooperatives. Membership 

and frequency of market exchange, 16.90% and 10.20%, were less considered criteria. This 

implies that land ownership acted as collateral than membership, which might infringe on the 

rights of poor households. But as it is indicated on the bay laws of the cooperatives membership 

and frequency of market exchange was an advantage to get loan from cooperatives.  
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Fig  4. 9 Type/ duration of loan provided from coops 

 

As stated on the bay laws, multipurpose cooperatives do not provide financial loans to its 

members, but Cooperatives may provide non financial / in kind/ credit services to its members in 

short or long terms based on the liquidity of the loan objective. Most of the time cooperatives 

provide loan for Agricultural inputs.  As we can see from Fig 4, the type of loan members used 

to get from their cooperatives was short term (44.4%), medium term/1-5 years (28.9%), and long 

term/5 and more than 5years (26.7%) in order of importance. This implies members usually got 

short term loan followed by medium term and long term loan from their cooperatives and as the 

key informants said most of the time Soil fertilizer is provided for credit which extends for only 

one year and the interest rate for the loan is as per bank rate. 
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Fig 4. 10  Agricultural input loans for members and non-members   

 

In the context of this study members were those households registered as members of 

cooperatives and non-members not registered. On top of this, 63.6% of the respondents got loan 

while the rest, only 36.4% of non members secured the provision of such services. So, loan 

service was better accessed to members than non members.  

4.2.4 Employment creation  

Respondents were asked on the availability of any job opportunity and direct and indirect 

benefits and privilege given to the members. The Table 4.4 below illustrated the details.   

Table 4. 7 Employment creations 

Questions                           Frequency % Cum % 

Is there a Job opportunity created by 

the cooperatives? 

Yes 30 13.3 13.3 

No 195 86.7 100.0 

if there is no job opportunity who run 

the day to day activity 

Board of 

directors 
103 45.8 45.8 

Volunteers 50 22.2 68.0 

Government 

body 
31 13.8 81.8 

Others 41 18.2 100.0 

Does your cooperative provide indirect 

or self employment opportunity? 

Yes 54 24.0 24.0 

No 171 76.0 100.0 
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Creating Job opportunity to the local people is one of the promised role of cooperatives. 

However, as can be seen from Table 4.5, 86.7% of respondents confirmed that there was no any 

kind of job opportunity created by the cooperatives. Whereas, only 33(13.3%) of them witnessed 

there was job opportunity created by the cooperatives.  The day-to- day activities of the 

cooperatives was run by board of directors(45.8%),volunteers(22.2%),government 

body(13.8%),and other people(18.2%). Moreover, the majority (76%) of them confirmed that the 

cooperatives in which they have been members never provide indirect or self-employment 

opportunity. A quarter(24%) of them witnessed that their cooperatives actually were providing 

indirect or self-employment opportunity to them. Generally, it can be concluded that 

cooperatives hardly succeed in creating direct and indirect job opportunity to it's members and 

the day to-day activities of cooperatives was run by board of directors, volunteers, government 

body, or any other person. This situation might also lead to maladministration, embezzlement, 

and inefficiency. But as it was discussed on the FGD and as the researcher was informed from 

key informants primary cooperatives do not obliged to have professional employees, the day to 

day activity is run by the cooperative board of directors, But in case of union it is must to have 

professional employees though the decision part still rests on the board of directors. 

4.3. Problems and constraints of agricultural input and output marketing 
Although cooperatives are expected to play a crucial role in Agricultural marketing, they are 

facing critical problems, which affect them not to full fill their positive role. In this regard, 

cooperative members were asked to give their view on the major constraints of agricultural 

input and output marketing activities of the multipurpose cooperatives. The members 

identified  major  constraints  that  affect  the  agricultural  input  and  output  marketing  

activity  of  the cooperative societies. More importantly, the sample respondent's opinion on the 

constraints of agricultural input and output marketing was categorized as less important, 

important and very important with a value of  < 50% , 50-75%, and >50%  respectively . The 

percentage is taken by adding to total response of the respondents to each constraint. Each of 

the respondents asked about each constraint and changes in to percent.  

The categories have received an average frequency score of 56.68 (27.25%) for less important 

constraints, 122.73 (59.0%) for important constraints, and 28.59(13.75%) for very important 

constraints. Table 4.5 reveals that the major constraints of agricultural input and output 

marketing by cooperatives in their order of importance are: 
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Table 4. 6 Major constraints of agricultural input and output marketing cooperatives 

                        Constraints         Percentage 

Timely audit problem   (80.90%) 

 Lack of training to members and board of directors  (78.20%) 

 Lack of professional manager         (66.40%) 

Shortage of capital         (66.30%) 

 Unable to pay dividend to members           (82, 10%) 

Financial embezzlement in cooperatives          (65.40%) 

Low commitment and disloyalty of members          (63.00%) 

Lack of  timely market information            (72.60% ) 

Recurrent draught           (62.40%) 

Low input use of farmer members           (62.40%) 

Low participation of members on the coop 

affairs  

         (61.80%) 

Unskilled management committee            (81.70%) 

High price of agricultural inputs             (61.10%) 

 

The results coincides with Haileselassie (2003) that  inadequate  capital, unskilled  management  

committee, illiterate membership, unwillingness to serve as committee member, low 

commitment and disloyalty of members, low level of infrastructure development (transport, 

storage), and the unhappiness of members with the co-operative services were the barriers 

which prevent co-operatives from achieving their  objectives. From the above discussion and 

the view of the key informants as well as the FGD, it could be deduced that co-operatives face a 

wide array of constraints ranging maladministration of management to market factors. 

 Internal problems 

 External  problems 

Infrastructural problems 

4.3.1 Internal, external and infrastructural problems 

Standing from the focus group discussion and key informants information the researcher was 

able to identify a number of problems/ challenges that cooperatives are facing in their day to day 

performance. And the researcher clearly sets the problems as follows. As per the information 
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provided from the key informants who are experts at wodera union and north shewa zone 

cooperatives promotion office, low standards of performance, bad management, financial 

failure, corruption and misuse of finance, have been common features of co-operative enterprise 

in several areas. As a consequence, a great deal of understandable crisis has been witnessed in 

the co-operatives, and many, including some members, have become doubtful as to its ability to 

play an effective role in the development process. There are a number of problems, which 

inhibit co-operative development and adversely affect performance. For simplicity of analysis,  

problems,  the  most  important  of  which  are  discussed  below classifying  into  three groups.  

4.3.1 Organizational/ Internal Problems 
 

As  far  as  internal  condition  of  cooperatives  is  concerned,  it  is  consisted  of  management 

committee, general assembly and cooperatives’ employees. Moreover, physical and financial 

properties, the systems and procedures also constitute the internal or organizational part of 

cooperatives. 

Therefore, limitations in the capacity of MC or BoDs, initial capital, members’ participation in 

DM, transparency and accountability of the board and management, awareness on duties and 

responsibilities, failure of members to involve in general meeting were used as indicators to 

measure the internal or organizational problems of cooperatives. Some of the key informants 

agreed that failure of members to involve in general meeting, poor participation in decision-

making and limitation in exercising their  democratic  right  were  the  most  important  

problems  to  determine  the  performances  of MPCSs. The Key informants said, failure of 

members to attend the annual general meeting was the biggest challenge that cooperatives face. 

Members can only have the opportunities to elect boards, approve annual budget and activities, 

and evaluate the audit as well as activities report in the annual meeting. If they failed to attend 

the meeting, they might not have a power to make decisions and opportunities to exercise their 

democratic right. 

Lack of equal opportunities to enjoy benefits as well as make decisions, limited capacity of 

boards and employees and lack of awareness on their duties and responsibilities are important 

problems to impede cooperatives performance. The problems are highly interrelated problems. 

Besides, lack of equal opportunities to all members is the effect of limited capacities of the 

board and management including their limitation in transparency and accountability on the steps 
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used to pass decisions. Had it been involved in all aspects of DM, members might have effective 

patrons in collective marketing. There has been a tendency to argue that a major cause of co-

operative failure  is  the  constraint  imposed  on  the  lack  of  management  skills  and  clearly  

demarked members’ authority to exercise their democratic right. Moreover, the standard of 

management within co-operatives is often inherently poor. As it has already been stated, co-

operatives often work in markets and geographical areas considered as marginal in terms of 

profit potential by most other forms of commercial business enterprise. This being the case, the 

salaries, working conditions and work location that they are able to offer fail to attract top 

quality managers. Therefore, the internal problem or organizational constraint is the most 

important problem that requires due attention to improve the performances of cooperatives. 

Moreover, the discussion also indicates that lack of adequate initial capital is important 

problem to retard the performance of cooperatives as most of members failed to contribute 

more than one paid up share capital. Overall, most of the participants on the FGD and the key 

informants  agree that above all organizational  or  internal  problems  are  real  bottlenecks  to  

impede  the  performance  of cooperatives in input output marketing. 

    4.3.2 External Problems 

 

Multipurpose cooperatives are working on area where most profit oriented private and public 

enterprises refused to work with. The situation of members and the place where they are 

located have vital role in either impairing their movement or enhancing their performances. 

The external environment is beyond the control of cooperative members as well as boards. As 

per  the key informants and FGD information the major problem that affects  participation  of 

members and performance  of  cooperatives  most significantly was the interference from other 

group who have vested interest on the expenses of cooperatives as of    local and district 

administrators, promoters and private traders .unfair prices offered to agricultural produces, 

existence of unfair competition, small and fragmented land holding, increase of agricultural 

input price over time, and high cost of production were the most important problems affecting 

cooperatives performance. The unfair price offered to agricultural produces as a result of 

unfair competition was limiting cooperatives’ scope of services. Consequently, cooperatives 

were unable to involve in marketing agricultural produces. Farmland is an important input for 

farming operation. The size of farmland is also essential factor of production and productivity. 
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Farmer members demand for agricultural input depends on the size and fertility status of the 

land.  

Land is an essential input for proper utilization of agricultural inputs. Small size of farm land 

coupled with fragmented nature of the occupations are affecting highly the demand for improved 

agricultural input particularly fertilizer. Besides, high cost of production due to steady increase of 

fertilizer and labor costs and unfair competition from the private sector also has considerable 

impact to discourage members’ patron in  cooperatives.  Similarly, factors, which determine 

members’ patron in other study areas such as unfair prices, offered to the produces of members 

and interference of other groups upon cooperatives had also high impact on the participation of 

members and performance of cooperatives in the study area. 

4.3.4 Infrastructural Development Problems 

Increase in the agricultural production, should be achieved through the use of improved 

technologies. At the same time farmers should have access to market for their produces. The 

bulky and perishable nature of agricultural input and output requires massive transportation 

facilities, road networks, adequate warehouses, packaging materials, proper way of post harvest 

handling and other infrastructural facilities. Most frequently, due to remoteness and 

marginalization of the rural areas, market infrastructure tends to be deficient. There is lack of 

appropriate roads, communication means, and transportation. There is also lack of appropriate 

storage, irrigation facilities. This resulted into significant increase of cost of transactions. High 

transaction costs coupled with seasonal nature of demand and supply for agricultural input and 

output respectively, it is usually evident that price increases during peak demand period to input 

and  decreases  in  supply  peak  period  for  the  produces.   Consequently, cooperatives  fail  to 

compete and give adequate services to members due to inefficient management capacity. 

The key informants agreed on the shortage of trained man power, lack of information on market 

oriented production, communication facilities, marketing infrastructure, storage and transportation 

facilities, access to irrigation facilities, linkage with financial  institutions, are  affecting  the  

performance  of  cooperatives  and members participation as well. The  most important problem 

of infrastructure according to the key informants view  was  lack  of  sufficient  information  on  

market  oriented  production.  The extension service providing to the farmers focuses on 

increasing production and productivities. Extension workers trained on agronomy, livestock 
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production and natural resource management, but  have limited skill and experience to let the 

producers plan by answering what, how, when, where and why they need to produce. 

On the other  hand, The FGD viewed shortage  of  trained  man  power  and marketing 

infrastructure as important problem to determine cooperatives performance in input/output 

marketing. The day to day activities of cooperatives are managed by the by board of directors or 

employees whose academic background didn’t exceed the secondary school. Mostly, the in-service 

training programs providing to upgrade the employees skill were not based on the needs or gaps. As 

a result, the employees are not as such well oriented to assist the board or directors in passing 

decisions or formulating policies. Hence cooperatives are poor in their performances. 

The  storages  or  warehouses  owned  by  cooperatives  are  below  the  required standard. 

Inadequate size or capacity, unevenly leveled floor, holes on the walls, floor and roof were the most 

important problems of the stores. have limited skill and experience to let the producers plan by 

answering what, how, when, where and why they need to produce.  
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CHAPTER FIVE 

5. Conclusion and Recommendation 
The main purpose of this study was to assess the challenges and roles of cooperatives in 

agricultural input and output marketing, the case of Wodera cooperatives union.  In the study, the 

contribution of cooperatives in respect of four facets were presented, analyzed, and discussed.  

Participants of the study were 225 cooperative member farmers from four purposively selected 

primary cooperatives, namely, Fajji, Keyit, Zangira, and Chole primary cooperatives. 

Cooperatives were selected based on the availability of transport, vicinity, market share with the 

union and possibility to contact experts in the area. Close ended and open ended questionnaire 

was administered to participant farmers. The four aspects of input and output marketing were 

input supply role of cooperatives, product market service, and credit and other services as well 

as employment creation roles of cooperatives. Moreover, challenges hindering the performance of 

cooperatives, which in turn seen in respect of wealth, internal, external, and institutional 

problems were analyzed and discussed quantitatively and qualitatively. 
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5.1 Conclusions 

Based on the data collected, the analyses made and the findings obtained, the following 

conclusions have been drawn. 

I. The contribution of cooperatives  

   1) Input supply role of cooperatives 

 Although farmers were engaged in purchasing agricultural input from their cooperative, 

they usually also got agricultural inputs from private shops. This implies cooperatives 

failed to meet the demand for inputs by members.  

The main types of agricultural inputs provided through cooperatives to member farmers were 

soil fertilizers and selected seeds. In addition to this other commodities and chemicals were 

provided, But farmers were not getting all the agricultural inputs from their cooperative 

society on the right time and at the required quantity. 

 The majority of sample households buy items from cooperatives. Assuming buying items 

from cooperatives secure such advantages as relatively cheaper price, better quality, and 

correct measurement of items over buying items private businesses or shops. 

 Farmers evaluated the achievement of cooperatives in the input output marketing. Hence, 

cooperatives are not at encouraging level in their performance of input output marketing 

and households  could not guarantee improvement in agricultural production for they 

were not getting all the agricultural inputs from cooperatives. 

    II. Product market service 

 Product market service of cooperatives was not encouraging because their demand for 

products to sale was not met through purchase from members of cooperaties, the share of 

total output supplied to cooperative market by members was low(1/4), farmers tend to sell 

their agricultural output most of the time to private market as the pricing strategy of 

private market is flexible. But very few members sale their agricultural out put either 

being honest to their cooperatives or expecting some dividend from their cooperatives.  

III. Employment creation 

 Primary Cooperatives has been found hardly successful in creating direct and indirect 

job opportunity to  members and the day to-day activities of cooperatives was run by 
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board of directors, volunteers, government body, or any other person. This situation 

might also lead to maladministration, embezzlement, and inefficiency. 

IV   credit supply role 

Most of the members of the cooperatives are beneficiaries of credit service. The credit service is 

also available to non-members too, though the frequency has great variation to members and 

non-members. The major criteria to get credit from cooperatives is land ownership followed by 

collateral hence landless youths do not have the opportunity to get credit from cooperatives and 

beside the credit service is only for soil fertilizer.  

The other problem observed in the study area is lack of access to market.  Members of 

cooperatives have no closer market access. Because of this members were forced to sell their 

products for merchants with unfair price. They also travel a very long distance on foot to 

conduct marketing activities. Due to market problem, cooperatives in the study area are not 

profitable as expected. Finally, most of the members stated that they are leading a subsistence 

type of life. 

5.2 Recommendations  

Based on the findings, the conclusions drawn, the following recommendations are suggested; 

these recommendations however, are not complete. 

I. Input supply market 

 Cooperatives are not in a position to meet the demand for agricultural inputs by members 

and are providing mainly soil fertilizers and selected seeds. Therefore,  

1. In collaboration Zonal Agricultural and Cooperatives promotion office wodera union 

should research the needs of its member and increase the supply of diversified 

agricultural inputs including chemicals like pesticides, herbicides, irrigation pumps and 

the like in order to make sure that farmers got advantages of cooperatives like better 

price and quality of inputs. 

 II. Product market service 

 The most important motivating factors that encourages farmers to supply their agricultural 

output was found to be trust and dividend expectation. Therefore, 

1. Cooperatives should continuously audit their financial and capital accounts so as to  

   ensure timely and equitable dividend could be there and attract more suppliers and buyers.  
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 Cooperatives face a wide array of constraints ranging from maladministration of 

management to market uncertainties. Therefore, 

 More  importantly,  continuous  and  intensive  education/trainings  should  be  given  for  the 

cooperative  leaders  at  all  levels  and  the  capacity  of  employees  requires  the  attention  

of government officials and other concerned bodies. Most of the currently assigned 

cooperative management committees have low educational status, so that measures must be 

undertaken to improve their qualifications. The training has to be accompanied by career 

development schemes 

 To solve problems which are faced in relation to marketing and other infrastructural facilities, 

government should exert its` maximum effort in construction of road for transportation and 

other infrastructural facilities in collaboration with cooperatives so as to facilitate rural 

marketing efficient 

III. The main criteria to secure credit is land ownership and credit service is available only for 

soil fertilizer, But on the bylaw of the cooperatives the main criteria is set to be frequency of 

market exchange. Therefore; the concerned body should follow the performance of 

cooperatives so as to help them to work as per their bylaws and help the landless to get the 

opportunity.  
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Appendix 
 The purpose of this questionnaire is to collect information On Challenges and Roles of 

Cooperatives in Agricultural Input Output Marketing. The study is only for academic 

purpose and cannot affect you in any case. Therefore, your genuine, honest and timely response 

is vital for accomplishment of this study on time. Hence, I kindly ask you to give your response 

to each items/questions carefully. 

 Please -choice questions. 

 Answer each question as per the question  

 Please pass if there is any question that is difficult for you 

Part one; /Demographic/ General back ground of the respondent 

1.1.  name  of the respondent …………………………………………………                                                        

1.2. Sex      1. Male       2. Female 

1.3.  Age (in years) 1. 18-30   2. 31-45   3.  46-60    4. Above 60 

1.4. Educational level   1. Illiterate 2. 1-6   3. 7-10      4 Preparatory     5. College//university    

1.5. Occupation 1. Farming    2. Weaving   3 petty trading 4 Government employees 

5 Others (specify) ----------------------------------------? 

1.6.  Household size (in numbers) 1. 1-3   2.  4-6    3. 7 and above  

1.7. Type of Responsibility in the cooperative? 
 

1. Board member 2.Committee          member. 3. Simply as member   4. Non member  

Part two. General information about cooperatives. 

2.1. Please indicate the amount of monitory contribution for the following services in your 

cooperative. 

S.N0. Types of costs Monitory 

value 1 Registration fee  

2 Share price  

3 Initial contribution  

4 Periodic contribution  

2.2 What is the main objective for which the cooperative was established                                   

1, service delivery for the members,   2, profit maximization   3, service delivery for all 

members and non members     4. Other  

2.3 Does membership of cooperatives voluntarily?  

1, strongly agree 2, Agree 3, Neutral 4, Disagree 5, strongly disagree 

2.4 What are the main criteria to get cooperative membership? 



1, Ability to contribute some required initial capital 2, Ability to pay periodic payment 3, 

Promise to buy goods and services from the cooperatives 4, Promise to sell thought goods 

for cooperatives   5, others (Specify) ----------------------------------------------------------? 

2.5 Which group of community do become members of cooperative most of the time? 

1, Low income group   2, Middle income group   3 High income group 4, People from all 

income group 5, others (specify)----------------------------------------------------------------- 

2.6 In your opinion, what do you think is the reason f o r  people to become member of 

cooperative?  

1. to get agricultural input   2, to sell agricultural out puts       3, by obligation from 

government     4, to get commodities at a cheaper price  

2.7 Amount and type input distributed for the last three years by the cooperatives 

 

Type of services Quantity  Operational year 

2015 2016 2017 

Improved /Selected seed      

Chemicals     

Sprayers     

Fertilizer      

Ploughing service       

Storage service     

 Marketing service      

Processed animal Fodder       

 

Part three: Input supply role of cooperatives 

3.1 What type of inputs /services currently you get from the cooperative?  

1 ,  So i l  f e r t i l i z e r     2 ,  chemi ca l s    3 ,  co mmodi t i es    4 ,  s e l e c t ed  seeds  5 ,  a l l    

3 .2 .  Are you able to get all the agricultural inputs from your cooperative society on 

correct time and quantity?  1.yes2. no 

3.3 for question no 3.2 If  you say no from where do you get  the rest       1. Private shops     2, 

government offices     3, NGOs    4. Other  

    3.3. Amount of and type of input purchased for the last three years from the cooperatives 

Type of services Operational year 

2015 2016 2017 

Improved seed    

Chemicals / Herbicide/Pesticide    

Sprayers    

Processed animal Fodder      

 Soil fertilizer / Urea and DAP    

 

3.4. For those cases where your cooperative provide input to nonmembers does it provide on 

equal bases / price wise/                              1, Yes     2, No 



 

3.4 Please indicate the major problems you encountered so far with respect to supply/ 

provision of in puts---------------------------------------------------- 

3.5 Please indicate the remedial action you take to overcome the problems you have 

identified in No 3.4  above -------------------------------------------------------------------------------

----------------------------------------------------------------------------------------------------------------

--------------------------------------------------- 

3.6 What is the benefit of members over nonmembers? ---------------------------------------------

----------------------------------------------------------------------------------------------------------------

--------------------------------------------------------------------------------------- 

Part four: Credit and other service provision role 

4.1 Which type of agricultural input do people get on credit from their cooperatives   1 ,  So i l  

f e r t i l i z e r         2 ,  ch emica l s    3 ,  mach in es  4 ,  s e l ec t ed  seeds  5 ,  o the r   

4.2 What is the precondition to get credit?  

1, Membership 2, Personal guarantee / collateral  3, Agricultural land ownership                    

4, frequency of market exchange with the union    5. Other  

4.3. What type of loan do you get from your Cooperatives? 

A. long term   / for more than 5 years /     B. medium term [1-5 years]   C. short term / less 

than 1 year  

4.4. Do nonmembers also get input loan from cooperatives?  1. Yes 2. No  

4.5.     Do you know facing a problem in getting a loan? if yes  what type of problems  do 

you face  

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………. 



Part five: Agricultural Output marketing Service 

5.1 From where cooperatives get products to sale?  (Multiple answers are possible). 

1, by purchasing from members only in competitive market 

2, by purchasing both from members and nonmembers in cooperative market 

3, from what is collectively produced by cooperative members 

4, other mode (Specify) ------------------------------------- 

5.2 What type of market strategy do the cooperatives use to sale products? 

1, Retail sale 2, whole sale 

3, retail and whole sale 4, other mode of marketing 

Part six: Employment creation Role 

6.1 Please indicate if there is any direct /salaried/ employment opportunity created by your 

cooperatives so far? 

No  

Type of direct employment 

If   "Yes"    give    the    number    of 

employees 

Male Female Total 

1 Skilled permanent employment    

2 Skilled contractual employment    

3 Unskilled permanent employee    

4 Unskilled contractual employee    

5 Unskilled       daily labor    

6 Others (specify if any)    

 

6.2 If there is no job opportunity who run the day to day activity  

1. Board of directors    2, volunteers     3, government body     d, other  

6.3 If there are daily employment opportunity in your cooperative, for what type of activities 

do you employee daily labors? 

............................................................................................................................. ..............

.......................................................................................................................................                                                                                        

6.4 Does your cooperative provide indirect (self-employment opportunity?) 

1, Yes                 2, No 

6.5 If the answer for Q.No 6.4 is “Yes" indicate the people who got such opportunity 



1. Low income group                     2. Middle income groups 

3. Very high in come group         4. Very low income group 

6.6 If the answer for Q No 6.64 is "Yes" indicate the type of employment opportunity 

(Multiple answers are possible) 

1. Hand craft 2. Animal fattening 

3. Petty trading such as preparing local drinks     

4. Animal rearing (goat sheep etc)  

5. Others specify if any 

6.7. W h a t  problems does your cooperative encountered in creating local employment 

opportunity...................................................................... 

6.8 What remedial actions do you recommend to overcome the problem/s you identify?   ---

-------------------------------------------------------------------- 

Part seven: Factors that impinge cooperatives in increasing agricultural 

productions 

7.1.   Do you own land?       1. Yes           2, No 

7.2.    If your answer for Q. No 7.2 is "Yes" please give us the following details. 

No Types of land owned Size in hector 

1 Total land area  

2 Farm land  

3 Grazing land  

 

7.3 if you have a livestock please state the type and size of livestock employed. 

No Types of live stock Total 

1 Ox  

2 Cow  

3 Horse  

4 Sheep  

5 Goat  

6 Donkey  

7 Mule  

8 Poultry  

 

7.4. Most of the time, for what purpose do you use live stocks? 



1 .Plough   2. Meat   3 .Hide after slaughter      4. Source of income / sale  

7.5 Do  you use Animals/ live stock on agricultural Production? 

1 yes   2. No  

7.6 Do you rent machines from cooperatives for / agricultural practice ? 1. Yes 2. No     

7.7    Distance from your farm to the Woreda cooperatives office. --------------- In Hour.   ----- 

7.8   is there infrastructure access/like road and telephone/ from your home to your 

cooperatives?   1. Yes 2. No  

7.9   If there is no infrastructure does it matter on your production and marketing? If so how 

………………………………………………………………………………………………….. 

7.10    Do you think that distance from market center / main road impact your 

Cereal production?  If yes how    ………………………………    

7.11   Did you know getting education /training from your cooperatives?       1. Yes         2 No 

7.12   If yes, on what issues you get training 

……………………………………………………………………………………………………

……………………………………………………………………. 

7.13    are you familiar with cooperative principles and values? 

1. Yes          2.  No 

7.14 Do you get training /education about cooperative from any other organization? 

1. Yes               2. No 

7.15.    If the answer for Q No 7. 12 is "Yes" from which source?   1, Woreda 

Cooperative desk      2, Woreda administration      3.  NGOs     4,   Specify 

7.16      Do you use improved seeds?           1. Yes     2. No 

7.17    If yes, from where did you get these improved seeds?                                                    

1. From cooperatives    2. Retailers (traders)     3. NGO    4. Research institution      5. Others 

(specify) 

7.18 If you didn't get input improved seed from cooperative what was the reason 

………………………………………………………………… 

7.19 Do you have access to extension service?       1, Yes       2, No 



7.20 If your answer to Q.No 7.17 is "No" what is the reason?                                

1, lack of awareness about the use of extension service 2, Lack of adequate DAs 3, Specify 

7.21   Have you used fertilizer for the last three years?     1, Yes    2, No 

7.22 If your answer to Q.No 7.19 is "Yes" what is the source?                   

1, Cooperative     2, private trader   3, NGOs    4, specify 

7.23. What was the reason for buying fertilizer from cooperative? 

1, extend it in credit 2, No other source provide significant amount 3, relatively lower price     

4, vicinity  

7.24. Did your cereal production increase with the use of fertilizer? 

1, Yes                 2, No 

Part Eight. General knowledge questions about Cooperatives  

8.1 is government interfere with performance of Cooperatives? If yes in which type of Activity 

is the interference? Is the interference positively or negatively?  -------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------ 

 

8.2 What support do cooperatives get from government? ----------------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------ 

8.3 Do you think all cooperative principles implemented by the cooperatives?  If not which?   -

------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------ 

8.4 Do you think cooperative marketing is effective? if not why 

……………………………………………………………………………………………………

……………………………………………………………………………………………………

……………………………………………………………………………………………………

…………………………………………………………………………………….. 



8.5. Do you think cooperative members are beneficiaries from the Cooperative marketing? if 

not why --------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

-----------------------------------------  

8.6 Do you think the price of Agricultural inputs in cooperatives is fair? if not Why --------------

------------------------------------------------------------------------------------------------------------------

----------------------------------------------------------------------------------------------------------------- 

8.7how is the loan repayment habit of the cooperative members? 

……………………………………………………………………………………………………

……………………………………………………………………………………………………

……………………………………………………………………………………………………

………………………………………………………………………… 

8.8 What looks like agricultural input purchasing habit of the members? 

……………………………………………………………………………………………………

……………………………………………………………………………………………………

……………………………………………………………………………………………………

…………………………………………………………………………………. 

8.9 Do members of cooperatives undertake marketing activity with their cooperatives? If not 

why? -----------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------------- 

8.10 is there any challenge that makes the cooperative not to implement their objectives? if so 

explain               ----------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------

----------------------------------------------------------------- 

Part nine: Interview guidelines for the focus group discussion (FGDs) 

9.1 Discussion on:- 

 Role of cooperatives 

 Creating local employment opportunity 



 Promoting access to in put and out put marketing 

 Provision of credit services, mailing and storage services 

 Transportations and ware house problems 

 How do cooperative increase cereal production? 

 Do you believe cooperative membership is beneficial? 

 Would you please indicate the major strength,  weakness and problems of cooperative? 

 What are the internal, external and infrastructural problems that cooperatives face to 

undertake its marketing activity 

Part ten. Interview guidelines for key informants (KIIs) 

10.1. Discussion on:- 

 Cooperative establishment 

 Registration and production 

 Membership of cooperatives 

 Objectives and functions of cooperatives 

 Organizational structure of cooperatives. 

 Factors considered in establishing the cooperatives 

 Would you please indicate the problems faced by the cooperatives both internal and 

external? 

 What possible solutions can you suggest to mitigate the problems 

 

 


